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We only have one goal in
mind; To ensure the
tuture is filled with youths
will form a normacy of

intolerance and
individuality. This is more
than a social media
website, this is the
beginning of worldwide

VIBEZ.

=g

—

This Playbool is
a guide for VIBEZs
identity as a progressive,
and inclusive social me-
dia space for teens around
the world to interact. It will
help form the website’s design
choices through fonts, imag-
ery, and logo design. Using
this guide will ensure VIBEZ

comes correct.
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cultural exchange. And i
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COPVYWRITING
Becauseitis a

website that is gar-

nered towards teenag-

ers, VIBEY uses venacular
and speech thatis maore
laxed and free of difficult
wording. However one mmust
he careful as to not lean too
much into Gen-Z terms, as
I'! it would Ei‘.-'-'_' the i|'|1J:|=: =zinn
that these words were written
by clder men that are trying
to zound like teenagers to zell
something to them. Thizis a
trick that Gen-# tEENageTs Can
detect very easily, AVOID it.
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Photography for VIEEZ
is a strong attribute ta
the brand’s existence.
Ifsimportant to show

that VIBEE creates anz

engaging safe space

¥ ¥ i | for teenagers. multi-

i ..: {8 i . / s : cultured smiling teens

A with stylish clothes of

an assortment of colors

is a staple that must be
preserved throughout
the marketing.
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PSYCHOGRAPNIC

The Gen-Z
demographic and
Psychographic must
be in tandon with the
brand’s main selling
audience. It focuses
on teenagers of every
category; falling into
the brand’s “Explorer”
archetype.
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CMYK: 27, 82,0,

RGB: 255, 0, 254
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CMYK: 84, 59,8,0

RGB: 105, 205, 255

CMYK: 100, 92, 11, 1 N
RGB: 44, 59, 134
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CMYK: 75, 68, 67,90
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RGB: 0, 0,0




Inward bend before
coming back outward to
round the bottom half.

Rounded into a half
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LOZ20 colors
Three colors 4 used _
for this particular logos
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The website is simple to follow with a basic template
that does not try to reinvent the wheel per say.

1t The search bar allows the user to s=arch for old pest, topics, and hashtags thet don't appear in cne’s own Bor¥ou page.

2: The bubbles allow the user to utilize the website’s featunes, mach as posting photos or texting on their personal boards,

3t The: side bar is where users com explore the website; interacting with others from acress the world. They can follow asers

to just interact with.

d: This is the Foryou Page (FYP) where users can post text, photos, & multimedia for others to see, or to leep privately on

their perscnal pages.




VIBEZ is gJ] about social Media
and teens h;wl'n_ga space to be
themselves, byt thar doesn't mean
we neglect the business staff. We
AVe our our fopm of letterhes d,
POstcards, as wel] ag business cards
that can be used fior impaortang
informatjon, Justlike the kids
nowadays, we don't sla ck on the

Erown up stuff!
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VIBEZ wouldn’t be ;
without its swag! We got

cellphone covers, hats, jackets
you name it. We want You to ’

show the world that youre part

of something bigger. Wear your
Bood vibez with pride
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Because we want VIBEZ to go far, promotional swag was -
in order. For the most part, we want our items to be prac-

tical and worn outside for many people to see. This meant
creating designs that would it in to the Gen-£'s buving

- patterns. Through research, we found that headwear,
hoodies, and backpacks were the most bought items to ‘
=T promote our brand to. As well, Billboards should make a

good impression on the brand as well as alluding to what
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the brand itself is about.



